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WHAT IS SOCIAL MEDIA ABOUT?

• Social Media is people having online conversations 

• Success S.O.C.I.A.L =

• Speed

• Organic

• Collaboration

• Intelligence

• Anti-structure

• Learning
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WHY SHOULD WE 

• POPULARITY

E CARE ABOUT SOCIAL MEDIA?

Youtube exceeds

2 billion views a day

30,000 people a day are

signing up to tweet

39 % subscribe 

to an RSS feed

45.8 M 

monthly visitors



WORLD MAP OF SOCIAL NETWORKSWORLD MAP OF SOCIAL NETWORKS



WHY SHOULD WE 

• POWER OF SOCIAL NETWORKS

E CARE ABOUT SOCIAL MEDIA?

POWER OF SOCIAL NETWORKS



WHY SHOULD WE 

• POSITIVE REVIEWS OUTWEIGH NEGATIVE REVIEWS

Are you more likely to buy after becoming a fan/follower?

Are you more likely to recommend after becoming a fan/follower?

E CARE ABOUT SOCIAL MEDIA?

POSITIVE REVIEWS OUTWEIGH NEGATIVE REVIEWS

Are you more likely to buy after becoming a fan/follower?

Are you more likely to recommend after becoming a fan/follower?



WHY SHOULD WE 

• IT’S REALLY USEFUL

E CARE ABOUT SOCIAL MEDIA?



WHY SHOULD WE 

• SUCCESSFUL MARKETING COCKTAIL

E CARE ABOUT SOCIAL MEDIA?

SUCCESSFUL MARKETING COCKTAIL



NEW MEDIA IN PRACTICE

• AUGMENTED REALITY IN AMSTERDAM
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NEW MEDIA IN PRACTICE

• CROWDSOURCED YOUTUBE INTERVIEW BY OBAMA
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NEW MEDIA IN PRACTICE

• VIRAL MARKETING ON YOUTUBE BY TIPP
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VIRAL MARKETING ON YOUTUBE BY TIPP-EX



NEW MEDIA IN PRACTICE

• TRIPIT FOR TRAVELERS & INTERNATIONAL 

ORGANIZATIONS
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TRIPIT FOR TRAVELERS & INTERNATIONAL 



NEW MEDIA IN PRACTICE

• MOBILE DEVICES FOR

NEW MEDIA IN PRACTICE

R VISITORS & BUSINESS TRAVELERS



NEW MEDIA IN PRACTICE

• QR CODE FOR BRAND

NEW MEDIA IN PRACTICE

DING PRODUCTS, SERVICES, REGION



NEW MEDIA IN PRACTICE

• LOCATION BASED SERVICES WILL BOOM. 

INTEGRATE FOURSQUARE INTO YOUR WEBSITE.
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NEW MEDIA IN PRACTICE

• LOCATION BASED GOVERNMENTAL PLATFORM
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NEW MEDIA IN PRACTICE

• SOCIAL NETWORKSITES
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SOCIAL NETWORKSITES



NEW MEDIA IN PRACTICE

• INTERNET TV

NEW MEDIA IN PRACTICE



HOW TO INTEGRATE THESE TOOLS 

IN REGIONAL BRANDING

• FIRST, HAVE A SOCIAL MEDIA STRATEGY
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HOW TO INTEGRATE THESE 

TOOLS IN REGIONAL BRANDING

• EFFECTIVELY IMPLEMENT STRATEGY

1.
ESTABLISCH 
GOALS

2.
CONNECT TO 
AUDIENCE VIA 
PROPER 
CHANNELS

HOW TO INTEGRATE THESE 

TOOLS IN REGIONAL BRANDING

EFFECTIVELY IMPLEMENT STRATEGY

3.
BUILD A 
NETWORK & 
SEGMENT

4.
LISTEN, 
PARTICIPATE, 
INSPIRE

5.
REWARD, 
CREATE 
OWNERSHIP



HOW TO INTEGRATE THESE 

TOOLS IN REGIONAL BRANDING

• Acquire social media monitoring tools

• Evaluate & accomodate online approach
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Acquire social media monitoring tools

Evaluate & accomodate online approach



TIPS & TRICS

Big six

Choosing the right social media cha
have proved to be the most efficient
Ask yourself:

- which tools your target groups are using;  

- if they are using different tools for different goals.

hannel can be overwhelming. The following 6 type of chann
nt in reaching users, creating and sharing activity, and eng

which tools your target groups are using;  

if they are using different tools for different goals.



CONNECT WITH ME

Bianca HamersBianca Hamers

Social Media Consultant 

Account Executive Nelson Inspires

Mobile: +32 (0)486 88 58 63

E-mail: bianca.hamers@nelsoninspires.be

Website: http://www.nelsoninspires.be

Twitter: http://twitter.com/biancahamers

LinkedIn: http://be.linkedin.com/in/biancahamers

CONNECT WITH ME

Account Executive Nelson Inspires

Mobile: +32 (0)486 88 58 63

bianca.hamers@nelsoninspires.be

http://www.nelsoninspires.be

http://twitter.com/biancahamers

http://be.linkedin.com/in/biancahamers


