Regional branding

Province of West Flanders
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One province, three challenges

e Top region for recreation ‘Enjoyment. It’s us’.
* Enterprising region ‘For Enterprise. It’s us’.
e A quality region ‘Quality. It’s us’.
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2010: ‘Enjoyment. It’s us.

* National media campaign

e Cooperation with the department of tourism (Westtoer) and the
provincial services for Sports and Culture

 The central message in the campaign:
West-Flanders is a region that has unique recreational offers and
accommodation possibilities on the Coast, Greater Bruges, Westhoek and the
Leie Region.
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2010: ‘Enjoyment. It’s us.

External communication (may 2010)
 TV-commercials (national media)

* Press conference

e Advertising in local media

* YouTube, Facebook, ...

* Posters

 Website and e-cards

* Roll-up-banners

Internal communication
e (digital) news letters
* Internal magazine

Monitoring (June 2010)

Weﬂswfiillaanderen i

Door mensen gedreven

Genieten. Het zit in ons.




2010: ‘Enjoyment. It’s us.

e The TV-commercials

i AU

Greater Bruges The Coast
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2010: ‘Enjoyment. It’s us.

* Monitoring
* June 2010
 Computer Aided Telephone Interviewing
e 400 people of West-Flanders
* Between 15-75 years

* Representative for West Flanders
(age, gender and region)

e Results
e Recall of the campaign
* Appraisal of the four TV-commercials
* (Effect of the campaign)
 Knowledge of West Flanders
e Attitude

(Use of the media)

ovincie
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2010: ‘Enjoyment. It’s us.

* The spontanious recall of the campaign

* How many people of West Flanders saw any publicity of the Province
of West Flanders during the last month?
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10% saw the campaign ‘Enjoyment. It’s us’.
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2010: ‘Enjoyment. It’s us.

* The total recall of the campaign
 How many people of West Flanders saw the campaign ‘Enjoyment. It ‘s us’.
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2010: ‘Enjoyment. It’s us.

e Appraisal of the four TV-commercials

* In general, what did you think of the four TV-commercials? U can give a
score of 1 to 10.
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2 u liked the commercial (8-10)
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= 3 m didn't like the commercial (1-5)
2 40%
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Average score =7,2
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2010: ‘Enjoyment. It’s us.

 Knowledge of West Flanders

* Can you describe the logo of West Flanders? Provincie
Do you remember the baseline that goes with
that logo?
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2010: ‘Enjoyment. It’s us.

¢ Attlt u d e | ng’gglc}/ agreed
. No opinion
* Do you agree on the following statements? M Not agreed

I Not at all agreed
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The Province of West Flanders West Flanders is West Flanders is West Flanders is
makes a good impression. a top region for recreation. an enterprising region. a quality region.
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2010: ‘Enjoyment. It’s us.

Attlt u d e B Very important
Important
. . . p) No opinion
* Do you find these issues important: = Not important
I Not at all important
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The Province of West Flanders does everything The Province of West Flanders takes the initiative
to make the region better known. in making West Flanders a dynamic region in which

it's nice to live, work and relax.
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2010: ‘Enjoyment. It’s us.

s

“Het leeft. Het grosit,

Hat 1afel, .

Het vprie

P rfh'el Credert,

Het dansl.ws

Het is 3
smaak. anders,

- BN Zoveel meer

" Het wuift.
{ Lorent Doven

el drasit _ 0
H al‘\eﬁ uit.
e

Genjgton,
Dk s Ly

Provincie

West-VIaanderen

Door mensen gedreven

Genieten. Het zit in ons.



